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If there are three things in the world that REALLY put a  
knot  in  my  day,  it's  butchering  the  King's  English  and 
endorsing stupid and outdated SEO strategies. The third  
is the notion that someone can write “cogently” and try  
to pass themselves off as an “expert” when—in reality—
they only show their ignorance by what they're writing  
about.

In the past, it was easier to just “go along to get along”  
and put up with the nonsense you read on the Internet.  
Why?  Because  most  people  didn't  know  any  better  
anyway.

But  there's  no  more  excuses  for  being ignorant  of  the  
facts.  There's just too much information on the web, and  
it's up to you to dig it up.  It still jerks a knot in my day 
when it comes to SEO strategies that no longer work, and  
why some people still recommend using them.

Back in the “old days” of the 90's and the beginning of the 
21st Century, it was easy to “game the system” with certain 
SEO tactics.  Some of them were questionable, and some 
of them were just downright stupid.

Why?

Because  the  stupid  stuff  would  get  you  banned.   Like 
“black-hat” or “white-hat” or whatever other color “hat” 
you wanted to put on it.
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There were times when you could be getting tons of traffic 
from some of those tactics, while questionable, but then 
the search engines—Google especially—would change up 
their algorithms and your pages would be gone.

Guess what?

You're  pages  are  gone!   They  were  either  buried  130 
million  links  down  on  Google...  or  worse—they  were 
banned.   It  all  depends  on  which  dumb  tactic  affected 
them.

Search engines, such as Google, Bing, MSN, Yahoo, have 
evolved over the past 10 or 15 years, and will continue to 
evolve as users, bloggers and webmasters continue in their 
attempts to “game the system.”

Yet,  if  you  visit  any  SEO  forums,  or  chat  threads  on 
Facebook,  you  will  still  see  people  trying  to  pass 
themselves off as “experts” and endorsing these outdated 
techniques as “legitimate.”

In an attempt to end the misinformation once and for all, 
in the following list are five (5) of the most popular (and 
dumb), yet outdated SEO techniques that no longer work. 
Following them are some legitimate—and not so stupid—
alternatives that actually work.

Five (5) Stupid and Outdated SEO Tactics

1. Keyword stuffing
2. Blog comment spamming
3. Search engine submission
4. Meta tag optimization
5. Link exchanges, farms, and “free for all” (FFA's)
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1. Keyword Stuffing

Let's start with the first one.  (If this article appears like  
another one of my “rants” —it is.)

In the late 1990's and the early years of this past decade, 
search engines evolved from an unsophisticated bunch of 
URL's  collected in  a  big  online database to some pretty 
intelligent  resources.   The  more  frequently  a  keyword 
appeared in the content of a web page, the better it would 
rank in the search engines.

This  practice  was  called  “keyword  stuffing”  and  was  an 
easy (and lazy) way to manipulate rankings in the search 
engines.   While  it  worked  rather  well  in  1995,  and 
decreased in its effectiveness after 2000, it is no longer an 
effective strategy at all.

Why?

Because search engines have “matured” and have become 
intelligent.  They are no longer the “dumb machines” they 
first started out to be.

Search engines like Google, and a few of the other major 
engines, can now detect keyword “stuffing” on your pages 
and they will either rank you lower, or just plain ban you 
out  of  their  system.   And there's  no way to “game the 
system” because they have your IP number and can “sniff 
you out” like a rat can sniff cheese in a trap.

Talk about negative impact!

Stuffing  your  pages  with  an  overload of  keywords  from 
your meta tags will  cause Google, and other engines, to 
impose penalties on your pages.

Hello!  We're talking about getting your web pages 86'd!
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So, if you want your keywords to have maximum impact 
on searches, it is far better (and much safer) to implement 
legitimate SEO practices, such as:

● Create  content  for  human  readers,  not  search 
engine “spiders” or bots.

● Make sure your keywords are present in prominent 
regions  of  your  web  page,  such  as  the  headers, 
sub-headers, title tags, status bars, and your meta 
tag description snippets.

● Structure your web site so that important keyword 
pages high up in the site architecture (hierarchy) 
and can be found easily, both by people and search 
engines.   (The relevant point here is  people first,  
then search engines.)

2. Blog Comment Spamming

Ever since blogs became popular,  it  didn't  take long for 
spammers  to  figure  out  that  blogs  provided  another 
“quickie” avenue to a lot of traffic.  If they could just spam 
all their crap into the comment boxes about their Viagra 
and health drinks,  their  sites would get some back links 
from it.

Well, it worked for a few months.

Then the blogs (and the search engines) got wise to it and 
developed anti-spam software, like Askimet on WordPress, 
and  other  routines  to  prevent  spam:  like  comment 
moderation.

It  was annoying,  to  say  the least,  to  go into  the admin 
panel  of  your  blog  and have to manually  remove these 
pesky comments, because they would actually cause you 
more  negative  effect  than  good  on  your  site.   If  they 
actually  got indexed into the “system” (which was their 
original  intent)  it  would  eventually  bring  YOUR rankings 
down—because you had the “wrong neighbors.”  (Another  
article for another time...)
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Blog spammers and search engine marketers (and not too 
few  unscrupulous  webmasters)  would  aggressively  drop 
links  into  blog  comments  as  their  primary  link  building 
strategy.  The problem still persists because they still do it, 
and there are too many SEO “experts” who still tout this 
nonsense.

Blog  comment  spamming  is  outdated  and  doesn't  
work anymore.  Don't even waste your time trying it.  
It will only come back to haunt you, backfire on you—
and eventually bite you!

To address this abuse, Google—and those search engines 
who  get  their  feeds  from  Google—introduced  nofollow 
link tags (a signal to search engine spiders to ignore a link) 
to basically ignore those links.  If you wish to persist in this 
stupid tactic, go ahead—be my guest—it will only devalue 
your web page, and any links associated with it.

Yeah!  It's “exponential” dude!

What to do instead:

Rather  than  waste  our  time  spamming  the  comment 
blocks  of  other  people's  web  sites,  try  producing 
something of value.  Try producing something original of 
your own making.  Don't try to be a parasite on someone 
else's site or blog.

Create some well written articles, or some other engaging 
and thought provoking content on your own site.  Doing 
this is one of the best ways to attract a following of loyal 
readers  and  subscribers,  and  will   naturally  build  some 
good, organic link-backs to your other sites.

Good  content  will  often  generate  quality  editorial  links 
from  other  writers  in  the  industry—and  will  occur 
naturally from other blogs and sites.
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News sources like...

● blogs,
● web sites,
● press release sites,
● article directories,
● and social network sites

...will produce far better results for you than amateurish—
and out-dated—tactics like blog comment spam.

3. Search Engine Submission

It  never  ceases  to  amaze  me at  how many  people  still 
endorse “manual submission” into DMOZ or Google...  or 
ten thousand other search engines.

Look: 

Listen to me just a minute.

It's a waste of time.  It's not necessary.

And if anybody is trying to sell you on the idea of paying 
them to do it for you, grab your wallet and run like hell!

It's  ridiculous,  but  a  lot  of  so-called  professional  Web 
developers still believe in this crap.  They also believe that 
they can make money by doing it for others... at a price.

Don't fall for the scam!

Google's  ability to discover and index new content is so 
advanced that manual submission is obsolete.  Besides: in 
the “old days” it would take anywhere from 6 to 8 weeks 
for  a  URL  to  get  indexed  if  you  submitted  it  manually. 
Nowadays,  if  you  do  it  right,  it  will  take  just  a  few 
milliseconds... a few minutes or a couple of hours if you 
don't know what you're doing.
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I have a links indexed in a “blink of an eye” that's so fast, 
it's  recorded in milliseconds.   It's  almost like the search 
engine spiders are just waiting there for me to feed them. 
It's like they're poised to pounce on my listing as soon as I 
hit the “Enter” key.  (That's another article, coming soon!)

Anybody that pays someone to “manually” insert a bunch 
of URL's into ten thousand search engines ought to go on 
the Dr.  Phil  Show.  I  would be sitting on the other side 
asking them, “How's that been working for you?”

So, what do you do instead?

To ensure that your new web page gets “discovered” by 
the search engines... and quickly... get some link backs.

“Okay,” you say, “how do I get 'link backs'?  Huh?”

This can be done quickly and easily by dropping a link to 
your  web  site  through  a  posting  on  your  social  media 
network (like Facebook, LinkedIn, or Twitter) or through 
an imbedded link in your own blog article,  or in the bio 
(byline) of an ezine article you posted.

CAVEAT: Know the rules and Terms of Service with 
your publishing media.  Be careful what “types” of  
links  you  post,  and  where  you  put  them.   Certain  
ezines  have  different  rules,  and  WordPress  (and  
other  blogs)  have  definitive  rules  for  their  free 
versions of their blogs.

I won't go into detail on this issue, because I could  
write a whole book on it.  Suffice it to say that I've  
had my chops busted a few times because I  didn't  
read the rules and terms, and I learned a few things  
“the hard way.”
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For example: if  you have a Facebook or Twitter account 
(two  of  the  most  popular  social  media  sites)  then  you 
might make a Wall comment, or a status update to your 
friends, and drop the link to your site in the update.  You 
must  be  careful  not  to  come across  as  spamming  your 
“friends” and followers, or they'll de-list you, or unfollow 
you.  (Is that sort of like getting de-flea'd?)

Facebook and Twitter  (and a host of other social  media 
platforms) are constantly crawled by the search engines, 
so a link to your new site can, quite literally, be discovered
—and indexed—within just a few seconds.

I've had it happen to me.

To increase your chances of getting indexed, use sites like 
Ping.fm, Digg.com, Technorati, and a few others.  Doing so 
will  offer  you  the ability  to  post  a  message and link  to 
dozens of social media sites simultaneously.

4. Meta Tag Optimization

While there is some benefit to having proper meta tags in 
your HTML code, “stuffing” them (as we spoke of in point 
number 1) can have adverse affects.   In some cases it will 
have  absolutely  no  affect  because  some search  engines 
don't even read them any more.

Why?

Because too many stupid “experts” are trying to game the 
system.

There  was  a  time—way  back  in  the  Stone  Age—when 
meta  tags  (snippets  of  information  embedded  in  the 
<HEAD> section of a page's code) played a large role in 
influencing a search engine ranking.
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A lot of people would game the system by stuffing every 
imaginable word on their  web site into their  meta tags, 
hoping  to bring  their  Google  PR or  Alexa  rank  up high. 
Well, for a while, it worked.  But not any more.

This  practice  was  particularly  true  with  the  “meta 
keywords”  attribute  of  the  HTML  code  in  the  <HEAD> 
section.   This  was  a  common  practice  for  web  page 
developers and site owners to reinforce terms that they 
considered important to their websites.

However, over time, unscrupulous site owners and “black 
hat” SEO operatives abused the system so bad, that they 
started  using  unrelated  and  misleading  meta  keywords 
and  terms.   They  would  do  stupid  stuff  like  using 
“mesothelioma” or “viagra” or “erectile dysfunction” and a 
variation of those terms (usually misspelled) when there 
was no related content in their pages.

They  would  do  this  to  “cover  all  their  bases”  for 
supposedly popular keyword searches.  The only problem 
with that was if you're looking for some organic dog food 
for your pet, and you pulled up an unrelated site that tried 
to sell you Viagra, you would get annoyed.  And, hopefully, 
you would try to report the abuse to the search engine 
administrators.

Well,  you  don't  have  to  worry  about  that  anymore, 
because it just doesn't work.  Unless, of course, you think 
you can try to “game” the other parts of the headers.

Don't.

Trust me...

...it doesn't work.

Not that I've tried it.  I just know it doesn't work.

(And no, I haven't tried it.  I was never that smart to figure  
it out back then.)
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Although, I have learned a lot since then.

What to do instead:

Google has gone “on the record” by saying that they pay 
no  attention  to  the  meta  keywords  tag  in  the  <HEAD> 
section of the HTML.

Go ahead!  Try it!  If you think you're smarter than a fifth 
grader, or you think you're smarter than Google, then go 
ahead and bang your head up against the wall trying it!

The era of keyword 
stuffing the meta 
keywords tag is 

DEAD!

Okay.

Did I make myself clear?

If  your  objective  is  to  optimize  a  web  site,  blog,  ezine 
article, press release, or site map, then try using category 
and  tag  systems  to  better  “label”  and  organize  your 
content.  Actively tagging your posts and pages is one of 
the most effective ways to enhance functionality, usability, 
“searchability” and overall traffic.
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5. Link Exchanges, Farms, and “Free For Alls” (FFA's)

Exchanging links and building a fancy CGI script into your 
website will definitely stoke your cerebral ego, but done 
the wrong way can have negative impact on your ranking.

Link  exchanges,  link  “farms,”  and  “Free  For  Alls”  are  a 
thing of the past.  Anybody who even assumes to endorse 
these methods is only showing their glaring ignorance of 
how the search engines work.

Oh, sure!  You can put your links in these venues if you 
want.  But you MIGHT NOT like the results!

You can spend a lot of time trying to get other website 
owners to swap “reciprocal” links with you.  Doing so with 
another quality site that has relevance to your site can be 
beneficial.

But if your site is promoting, let's say, a health and vitamin 
supplement,  then “hooking up” a link from one of  your 
buddies  running  a  gaming site,  like  one of  those online 
lotteries,  has  absolutely  no  relevance  to  your  site  and 
being “in the wrong neighborhood” with your buddy isn't 
going to do you (or your webmaster accomplish) any good!

Capeesh?

Reciprocal  links  in  moderation  with  relevant  sites  isn't 
really the issue here.  What is the issue, and what causes 
problems  for  your  site,  is  when  two  or  more  owners 
engage in link exchange schemes (read: scams) solely with 
the intention to influence search engine rankings.
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Do this, and I can guarantee you one thing: Google (and 
just  about  every  other  major  engine)  will  deem  it  a 
violation  and will  bust  your  chops!   You'll  get  your  site 
banned,  and  your  IP  number  from  your  ISP  will  be 
recorded,  and it  will  be near impossible to get anything 
back  into  their  indexes...  unless  you  change  ISP's  and 
domains.

It just isn't worth it!

Now that I've ranted about “gaming” the links, do I need 
to expound on “farms” and “Free For Alls?”

Good!  (I thought I was going to have to go all through this  
diatribe again!)

Yes, I know: this is starting to sound like a long rant.  It's 
only because some hair-brained idiot recently sent me a 
post on Facebook endorsing this “hair-brained” idea.

GEEZ!  (I won't tell you her name, but she knows who she  
is!)

What to do instead:

Rather than participating in questionable practices like I 
just enumerated in the previous eleven pages, try offering 
testimonials to business sites, or vendors who you work 
with.  Providing testimonials with real, and salient points is 
an easy way to get a link back to your website in return for 
writing something favorable and sincere about a vendor.

If you bought a product or service from someone on the 
web, and you really like it, and it solved a problem for you, 
then tell them about it!  Heck, tell the world about it!  Just 
make  sure  you  have  your  name  at  the  end  of  the 
testimonial and a link back to your site.
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If  you've  recently  purchased a book on Amazon.com or 
Barnes & Noble, look up the book on their site, and write a 
review of the book.  (Make sure you read the book first.) 
Whatever you think of the book, whether it's positive or 
negative, writing a review of it is another way to get a link 
back to your site.

Why?

Because  both  Amazon  and  B&N  are  “crawled”  by  the 
search  engines,  and  book  reviews  are  indexed  in  the 
search engines.

So,  when  you  write  a  book  review,  and  whether  it's 
positive or negative, if you have your name and a link back 
to your web site, people will read it and either agree or 
disagree with you when they make a comment or review. 
And if they have a link to your site, and they like what you 
wrote, you just might get some traffic (and maybe even 
some business) from them.

SEO,  like  any  other  industry,  undergoes  changes  as  it 
evolves.  The web isn't static, and neither is SEO.  They're 
always in a flux and moving like a fluid.

Be  sure  to  avoid  implementing  stupid  and  outdated 
techniques mentioned in this diatribe.  Doing so will keep 
you from experiencing a lot of the pain and agony that I 
went through for several years until I “got it right.”

Getting your SEO done right will help bring your rankings 
up  in  the  search  engines  and  will  eventually  bring  you 
more  traffic.   Following  proper  SEO  guidelines  will  also 
keep  you  from  being  penalized  for  using  banned,  and 
obsolete tactics.
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Ernest  O'Dell  is  the  President  and  CEO  of  Questar 
TeleCommunications and  Guerrilla  Internet 
Marketing. His company, founded in 1982, is a leading 
provider  in  research and implementation of  Unified 
Communications and  Messaging  for  the  real  estate 
and  insurance industries. Many of his web sites and 
blogs continue to get millions of visitors each month.
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